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The Wax Bullet War: Chronicles 
of a Soldier & Artist  
 
Sean Davis 

 
 
SALES HOOK 

A detailed personal account of the Iraq War as told by an artist-turned-soldier, The 
Wax Bullet War cuts through politics and party lines to explore the ugliness of war 
and the restorative beauty of art. 
 

DESCRIPTION 

On September 12, 2001, a year and a half after finishing his military service, Sean 
Davis strolled into the Oregon National Guard’s recruiting office and re-enlisted. 
After dropping out of art school and working a dead-end government job, 
September 11 gave him a new sense of purpose and direction. Follow Sean Davis’ 
life as he discovers the oddities of a pop-up America in a hostile desert wasteland; 
loses his best friend in a violent ambush; returns, critically wounded, to 
confinement in a place that’s not his home; deals with the fallout of PTSD and the 
horror of what he experienced in that war zone; and finally, as he rediscovers art 
and its power to heal. 
 

KEY SELLING POINTS 

 This will be the first Iraq War memoir to address the topic of Post-
Traumatic Stress Disorder in depth; will resonate with vets who suffer from 
PTSD as well as friends and family members coping with the issue. 

 Lack of a political agenda in the book means that readers of any political 
affiliation will be able to enjoy and learn from the material. 

 The “everyman” personality of the author combined with his strong writing 
and storytelling skills make the book identifiable to the average reader; the 
narrative is inviting and the main character empathetic. 

 

AUDIENCE 

 Adult male military supporters, ages 18-70. 

 Current or veteran military members and their families. 

 Members of any political party active in politics and political discussion. 

 War protestors, male and female, ages 18-70, especially those supportive 
of American troops. 

 

AUTHOR BIO 

Sean Davis is a veteran of the Iraq war, a talented artist, and a gifted writer with an 
interesting story. He attended art school before earning his bachelor’s degree in 
English from Portland State University and an MFA in Writing from Pacific 
University. He published the novel Motivation and Toleration under the name Ian 
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Avi and has contributed to numerous publications including the Portland Mercury, 
Work Magazine, and The Good Men Project. He has also appeared on 60 Minutes 
and is cofounder of Hubris Press in Portland. 
 

AUTHOR RESIDENCE 

Sean Davis lives in Portland, Oregon.  
 

COMPARATIVE TITLES 

 Kaboom: Embracing the Suck in a Savage Little War by Matt Gallagher. 
336 pages. 2011 (paperback edition), Da Capo Press; $16.00. ISBN-13: 
978-0306819674. 

 Service: A Navy SEAL at War by Marcus Luttrell with James D. 
Hornfischer. 400 pages (paperback edition), Back Bay Books; $16.99. 
ISBN-13: 978-0316185387.  

 Outlaw Platoon: Heroes, Renegades, Infidels, and the Brotherhood of War 
in Afghanistan by Sean Parnell with John Bruning. 416 pages. 2013 
(paperback edition), William Morrow Paperbacks; 14.99. ISBN-13: 978-
0062066404. 

 The Long Walk: A Story of War and the Life That Follows by Brian Castner. 
240 pages. 2013 (paperback edition), Anchor; $15.00. ISBN-13: 978-
0307950871. 

 The Long Walk: A Story of War and the Life That Follows by Brian Castner. 
240 pages. 2012 (hardcover edition), Doubleday; $25.95. ISBN-13: 978-
0385536202. 

 
 

MARKETING AND PUBLICITY HIGHLIGHTS 

 Targeted reviews in trade media, including Publisher's Weekly, Kirkus, 
Booklist, and Shelf Awareness. 

 Targeted consumer reviews and author profiles in national and regional 
print and online news sources. 

 Leverage author’s contacts for targeted interviews in national broadcast 
media including television and radio. 

 Regional author tour, including visits to military and veterans' 
organizations. 

 National blog tour to coincide with book launch. 

 Social media marketing and outreach, including a Youtube trailer, and 
posts on Facebook and Twitter. 

 Release coincides with Memorial Day (May) and PTSD Awareness Month 
(June). 

 Promotional materials to feature the author’s artwork; cross-promotional 
opportunities with author’s other creative endeavors. 

 Potential collaboration with local and national organizations including 
veterans’ groups and treatment programs, PTSD support programs, 
veterans in the arts organizations, and writing programs. 

 Appearances at regional literary festivals and conferences. 

 Blurb candidates include John Bruning, author of The Devil’s Sandbox, and 
Pacific University professors Brady Udall, Claire Davis, Craig Lesley, and 
Mike Magnuson.  


